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Pass-it-on Card, offering a free session 

 
Timeline 

 

1. Waste Audits (2007) 

2. Literature Review (2007) 

3. Single-Family Curbside Collection 

Telephone Survey (2008) 

4. Backyard Composter Purchasers Follow-up 

Survey (2008) 

5. Diversion due to Backyard Composting: 

Calibration Study (2010-2011) 

6. Test Outreach Options (2008-2009) 

7. Outreach Alternatives to Curbside 

Collection (Scenario Analysis and Report, 

2009) 

8. Ongoing Evaluation (2008-2013) 

9. Implementation (2011-2013) 

 

 

 

Financing the Program 

‐

‐



 

 
 

                                         

5 

 

 

Measuring Impacts 

Results



 

 
 

                                         

6 

References 
 

 

Notes 
 

Program reports and the video of the 

webinar that this case study is based on can 

be accessed at www.toolsofchange.com/en/case-

studies/detail/667 
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